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indication of movements in consumer spending and retail sales.

V e d G > The Veda Quarterly Consumer Credit Demand Index provides an early

An Equifax Company

“The continuing slowdown in
residential property markets,
coupled with weak wages
growth and subdued retail
sales growth, had all
contributed to the continued
slowdown seen in the June
Credit Demand Index —
which measures demand

for discretionary @
consumer credit. O Angus Luffman

Veda’s General Manager

“The Credit Demand Index has g
continued a trend of softer growth
throughout the quarter, with the
exception of personal loan applications
specific to the auto market — typically strong
in the June quarter — which demonstrated
good year-on-year growth.”

- of Consumer Risk

“Turnover for household goods, which “Further, the latest RBA data on
are often big-ticket items financed by credit cards shows consumers are
credit, slowed significantly in recent continuing to use their credit cards
months. The subdued outlook for the more as a payment tool, rather
housing market, predicted by Veda’s than a credit instrument beyond
mortgage demand index, suggests that interest free periods. The average
the support provided by the p— transaction size for credit cards,
housing market for retail which peaked in late 2008, is now

back at levels not seen

spending will also decline.”
since 2004.” @

“Meanwhile, the average value of credit card repayments per
GP account continues to exceed the average value of transactions
by an ever-widening margin. These statistics further indicate that
v the Australian consumer remains circumspect about taking on
additional discretionary credit.”
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g CREDIT CARD APPLICATIONS
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MORTGAGE APPLICATIONS

Demand for mortgages

This represents the fourth o
. . o,
ﬁ cooled again in the June -3_2 o consecutive quarter of slowdown +1 3.6 %

quarter, experiencing IN JUNE in mortgage applications, IN JUNE
a decline of QUARTER 2016 down from a high of QUARTER OF 2015
+6.1%
' +2-8°°
~ACT ViC SA QLD NSW TAS WA
0.7% . .
-3.3% .
-5.2%
- 11.5°° - 12 1%
-14.3%
N\ o . . .
pe *® Regulatory driven changes to investor
Py mortgages, implemented in the middle llll
® .
of last year have contributed to the S

cooling of mortgage demand over the

past 12 months. The continuing weakness
being seen in Veda’s mortgage applications
data suggests the housing market will remain
subdued for the foreseeable future.”

Historically, movements in

Veda mortgage applications
have tended to lead movements
in house prices by around six

to nine months, with mortgage
applications a good indicator

of home buyer demand,

and an excellent indicator 0 Angus Luffman

of housing turnover. Veda’s General Manager
of Consumer Risk
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Philippa Hill at Veda

X Philippa.Hill@veda.com.au
@ 0292787963

For more information

please contact:

About Veda

Veda is a data analytics company and the leading In February 2016, Equifax Inc., a global leader in
provider of credit information and analysis in Australia information solutions, closed its acquisition of Veda.
and New Zealand. From its core credit bureau business Equifax powers the financial future of individuals and
established in 1967, Veda has expanded to deliver a organisations around the world, using its strength
suite of credit and other analytical products targeted to of unique trusted data, technology and innovative
consumers and specific industry segments. analytics. Together, Veda and Equifax offer their

customers world-leading insights and knowledge

Veda’s customers use data intelligence provided by to help them make informed decisions

Veda to make decisions on credit risk, verify identity
and employee background, reduce identity theft and www.veda.com.au
fraud, and undertake digital marketing strategies.

NOTE TO EDITORS The Veda Quarterly Consumer Credit Demand Index measures the volume of credit card and personal loan applications that go through
the Veda Consumer Credit Bureau by financial services credit providers in Australia. Credit applications represent an intention by consumers to acquire credit
and in turn spend; therefore the index is a lead indicator. This differs to other market measures published by the RBA which measure credit provided by
financial institutions (i.e. balances outstanding).

DISCLAIMER

Purpose of Veda media releases:

The information in this release is general in nature, is not intended to provide guidance or commentary as to Veda’s financial position and does not constitute
legal, accounting or other financial advice. To the extent permitted by law, Veda provides no representations, undertakings or warranties concerning the
accuracy, completeness or up-to-date nature of the information provided, and specifically excludes all liability or responsibility for any loss or damage arising
out of reliance on information in this release including any consequential or indirect loss, loss of profit, loss of revenue or loss of business opportunity.

veda.com.au | © Copyright Veda 2016 VedO >

An Equifax Company
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